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The global outdoor leisure market is rapidly growing into a trillion-dollar
industry. Statista forecasts the global outdoor furniture market to reach
US$68.6 billion by 2027, with a CAGR of 5.8%. As the world’ s largest garden
furniture exporter and a fast-growing consumer market, China’ s garden
furniture and outdoor leisure market is expected to exceed RMB120 billion
by 2027 (Source: China National Furniture Association / iResearch, 2026
forecast).
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At the consumer level, a profound “garden revolution” is underway. Driven
by changing home lifestyles and green consumption under carbon-neutral
policies, “garden living” has shifted from a luxury for a few to a necessity for
millions of households. From urban balconies to rural inns, from campsite
economies to cultural-tourism complexes, garden furniture, tents, and
outdoor living are integrating at an unprecedented pace.
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Against this backdrop, Asia Living Expo will be held on 15-17 May 2027 at
the China Import & Export Fair Complex. Co-located with Asia Pool & Spa
Expo, Asia Flower Expo, Asia Outdoor Kitchen & Barbecue Equipment Expo,
and Asia Landscape Design, Equipment & Supplies Expo, the event will
integrate multiple outdoor living sectors to build Asia’ s largest all-scenario
outdoor lifestyle trade show, enabling precise buyer sharing and efficient
cross-industry business matching.
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Full-Scenario Integration for a One-Stop Outdoor Living Supply Chain

Co-located with Asia Outdoor Kitchen & Barbecue Equipment Expo, Asia Pool & Spa Expo, Asia Flower Expo, and Asia
Landscape Design, Equipment & Supplies Expo, covering 100,000+ sqm The fair spans garden furniture, shade systems,
outdoor kitchens, garden landscaping, pools and water features, creating a complete “product-to-scene” outdoor living

ecosystem.
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Precise Reach to 80,000+ Professional Buyers
Shared across co-located expos, connecting over 80,000 high-quality buyers, including garden furniture distributors,
landscape contractors, B&B/hotel/resort purchasers, cultural-tourism property developers, and cross-border e-commerce

sellers.
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International Platform with Buyers from 80+ Countries
Expected to attract quality overseas buyers from 80+ countries and regions, with strong coverage of Southeast Asia, the

Middle East, Europe, and North America, helping brands expand globally.
O




K*?(’Ll\%lii\\ ASIA LIVING EXPO 2027 - SPOTLIGHTS

o
SRR IBE, CEREE A

ETERREAPRUAKBEHTHELEER, FEREFRE, ERNBILEERSNEUIR, &H
BRIENXR,

Data-Driven Matchmaking

Using visitor data and exhibitor needs analysis, the show delivers targeted buyer invitations and precise business matching

-
S,
—_— il R b= \
BmRMEED, EETLER

sipiTliER. BEERHR. RITAR, BREHERMES. BIRUEHE, SHEVBR" G
REK. RERH. FMRENEFLIRTE,

High-Level Events Addressing Industry Challenges

Industry summits, trend forums, design awards, cross-border e-commerce sourcing meetings, and overseas buyer sessions

will help businesses tackle product homogeneity, channel expansion, and sustainability compliance.
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to maximise exhibitor ROI.

Endorsed by Leading International Associations
Supported by LOFA (UK), AHFA (USA), ICFA, TLA (Australia), ASLA (USA) and other global authorities, enhancing the expo’ s

credibility and international reach.
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On 17 May 2026, Asia Living Expo 2026, themed “Smart Nature, Future Living,” concluded successfully at the China
Import & Export Fair Complex in Guangzhou. Focusing on smart, eco-friendly, and personalised outdoor living, the
expo covered over 25,000 sgm and hosted 300+ global brands, showcasing the full industry chain from functional
furniture and smart shading to camping tents and integrated garden solutions.
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The three-day expo attracted buyers from nearly 50 countries and regions, including China, USA, Canada, Mexico,
Russia, UAE, Saudi Arabia, Japan, Korea, Australia, New Zealand, Singapore, Malaysia, Thailand, Hungary, Spain,
Germany, UK, India, South Africa, and Hong Kong. Numerous deals and intentions were signed on-site, demonstrat-
ing strong B2B demand and accelerating the global expansion of Chinese-made garden furniture and outdoor
leisure products.
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EXHIBITION ZONES - PRECISELY COVERING THE FULL “GARDEN LIVING” CONSUMER CHAIN

Ol ‘T‘EE%E&F?F%E GARDEN FURNITURE & OUTDOOR LIVING
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Tents: camping tents, bivouac tents, tunnel tents, teepees, rooftop tents;

Awnings: fixed, retractable, window and balcony awnings;

Commercial shelters: outdoor umbrellas, canopies, gazebos, sunrooms, shade pavilions;

Accessories & fabrics: tent fabrics, shading materials, structural supports, stakes & ropes, LED lighting;

2027 trends: solar-powered awnings, smart opening/closing systems, modular quick-setup tents, Class A
fire-resistant fabrics.
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Bofress: EYPECHE. FiEMm. BRNE. PIMER;

2027#8%Him: MeERFIMERE (FBER/KMEE) . RAXPIEERS. BRERREIRE;

Outdoor kitchen systems: complete kitchen islands, stainless steel cabinets, sinks, worktops;

BBQ equipment: gas grills, charcoal grills, smokers, pizza ovens, smoke ovens, grill accessories;

Patio appliances: outdoor fridges, ice makers, washing machines, patio heaters, fans, outdoor speakers;
Accessories & consumables: grill parts, cleaning supplies, grill grids, outdoor tableware;

2027 trends: new-energy outdoor appliances (lithium/solar), built-in kitchen systems, smart temperature-con-
trolled BBQs.
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EXHIBITION ZONES - PRECISELY COVERING THE FULL “GARDEN LIVING” CONSUMER CHAIN
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Garden décor: garden sculptures, kinetic sculptures, solar garden lights, lanterns, outdoor ornaments;
Garden living products: outdoor tableware, ceramic planters, outdoor fragrances, garden toys;
Outdoor textiles: tablecloths, shade nets, bird nets, climbing plant supports;

2027 trends: Al smart irrigation systems, ambient garden lighting, pet-friendly garden products.
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Commercial outdoor furniture: furniture for restaurants, bars, cafés, hotels and guesthouses;
Tourism & camping solutions: campsite tents, container conversions, integrated camping solutions;

Cross-border e-commerce zone: dropshipping products, overseas warehouse supplies, compact outdoor goods;
2027 trends: prefabricated patios, modular solutions, EPC outdoor furnishing solutions for tourism projects.
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2027 Asia Garden Living Trends Forum
&k (2027 PN ERHEBEBRB) , BEEWRHEER, BOEEHA.
Release of the 2027 Asia Outdoor Living Trends White Paper to help companies identify market direction and
reduce blind product development;
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Cross-Border E-commerce Sourcing Matchmaking
I 5i#h/TikTok Shop/TemuEFFE & IRMAER, BRIM"ERERE"NEIE.

Buyers from Amazon, TikTok Shop and Temu source products onsite, helping factories connect with sales chan-
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Outdoor Space Design Summit for Tourism & Hospitality
ERE+ PO RE+HER—AE AR, BRXIRNE 1EmE. St iEs.
Integrated solutions for patios, outdoor furniture and shading, addressing sourcing and project implementation
challenges;
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Sustainable Outdoor Materials Forum
BEER/MIISFEWMENE, BREREDARFEESNER.

Exploring recycled plastics, bamboo and ocean-recycled materials to meet EU and US sustainability standards;

P 5h RS 5 R e 47 R i %)
Outdoor Kitchen & BBQ Marketing Forum
ERAREF TN RESKE, BREGREESH. BREETENER.

Product mix strategies for the garden social economy, improving scenario-based marketing and bundled sales

B AR EHES [
Overseas Buyer Matchmaking Session
ERBEBIAIR—H—iaRk, BREWH B HAHNIR"BER,

One-to-one meetings with key international buyers, helping brands expand into overseas markets

SEEP ST R ARIRIR Pyl
Smart Outdoor Technology Forum
EREER/ S Re R/ APRREF M BRE, MR RERK. RZ@MNMEIER,

Covering smart shading, smart irrigation and solar-powered outdoor appliances to enhance product differentia-
tion;

o ==y o (eog)
ZHERAGTUEESIRES o]
Annual Garden Furniture Industry Data Release
KENBENEEBEERO/AEHE, AEWRFRERIESZE.
Joint publication of annual export and domestic sales data with leading institutions to support business deci-
sions.
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products and outdoor appliances;

EFEHSERH/FUPL: ARRERK]. BEEFR. P/ BENBERBEN

International Retail Chains / Buying Centres: Multinational procurement teams for garden furniture, shading

BMHOBSSHEE: ESFREE. bR, K. tXSRIENELAEBEHREE;

Professional agents and wholesalers across Southeast Asia, The Middle East, Europe and North America;

etc.

IREBALEIER: Amazon, Temu, TikTok Shop. AlExpressEE&EHRETOPHER

Top Cross-Border E-commerce Sellers: Leading category sellers on Amazon, Temu, TikTok Shop, AliExpress,

Hotel / Guesthouse / Resort Buyers: Procurement heads from luxury hotels, boutique guesthouses, and

stores, and e-commerce supply chain buyers;

guesthouse industry associations.

landscape projects

BE/RE/ERHARBE: SikElE,. FRER. ikt REREG A
tourism real estate projects; . |
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ZLATENEH: BE "SHEREEEEERRY+ 2 EAMRS" =4, TR
ERUES,

Omni-Channel Marketing: Phase-based targeted promotion, direct invitations and full-cycle services to

achieve global brand reach.

hIMEMR: 100+ RITLEMRARIER, GEGarden Trade News, EU Gardens,
Homes & Gardens, ARTICLE, BIIRE, BARES,

Media Coverage: 100+ industry and mainstream media, including Garden Trade News, EU Gardens,

Homes & Gardens, ARTICLE, Sohu Home, Tencent Home, etc.

HMERERE: 200+RROFE, BEESHARS005+AR

In-Depth News Reporting: 200+ original articles reaching 5 million+ premium audience.

BRI FEREEMIA: M5, BE. M, NMIH, M0F, SEH%RK. Facebook.
Instagram. X. YouTube. TikTok. WhatsAppEF&EMERM, REMEBEEL
SMEEE, FEBBEWIR,

Targeted Social Media Outreach: Direct promotion on WeChat, Douyin, Weibo, Xiaohongshu, Zhihu,
Toutiao, Facebook, Instagram, X, YouTube, TikTok, WhatsApp, reaching niche and mass audiences while

inviting professional buyers.

EZTENEEEY: FERHS, TUDE, BIRSENSE,

Offline Events & Direct Invitations: Press conferences, industry salons, overseas expo roadshows, etc.

ERREBRERAP: RABMHHEARE. PI'ARETRIE. BEHEERESE

Domestic Channels & End Users: Wholesalers in furniture and building materials markets, outdoor specialty

BRFE/hEIBE: XiRkE. 2EERPH. RETLHESE

Government Departments / Associations / Chambers: Tourism bureaus, park management centres, and

E#IESRENRITA8: ERigit. HTREK. LKW IERBE

Landscape & Garden Engineering Firms: Buyers for residential gardens, municipal parks and commercial
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Booth Type Domestic Company (RMB) Overseas Company(USD) Booth Inclusions

9m? (3m X 3m), EEEEIHR (2.55KE) /A IRR—3HK. I =38, BXIT ==,

PRI 138007t/ 2500 5T/1 RIS, K,

Standard Booth RMB 13,800 / Booth USD 2,500 / Booth

9 (3mW X 3mL): wall panels (2.5mH); 1 negotiation desk; 2 folding
chairs; 2 fluorescent lights; Fascia; Trash bin; Carpet

9m?* (3m X 3m),, EREEIR (4KE) . RIS A —E BRI FEBH. KB

- e — — T e s

SEtRERAL 158007c/4 3200%T/4 . wREE |
9m (3mW X 3mL): wall panels (4mH); 1 set of Glass table and chairs;

Luxury Booth RMB 15,800 / Booth USD 3,200/ Booth Fascia lightbox printing; Long-arm spotlights, Lockable information

counters

36m*iEfl, FERIEEMAIGN, SREMRATIRIT.&E, AZE2IERMB

=i 150075/ m? 25037t/ m? 507t/ mAENEERE,

Minimum space: 36 m?. Space only, no facilities. Design and build by
Raw Space RMB 1,500 / m? USD 250 / m? exhibitor. Management fee: RMB 50/m?
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1LHRIESRE, SROVFRES (SRAEXR) NEAE, SNEAENEWHAREDGE4—AFHBREEFD BRI,

2RMZH, RUZHLUERE ., B30 SR AR, IGE—RaFR, RHRUESRYOERMAT INBE

BRI, ZREVEREFE, SAIWEWH%%ﬁéﬁLA%ﬂ$U$E%P,Iﬁ%?ﬁ%ﬁ%%MEMGW%Eﬁ,%ﬂ%@ﬁ&ﬂ%
A IR B

ABERIL, SP TEERAMSREVESNEAEN (SREERX) , ROEMKENIE, SEMIL.

SEBEMS. AE. RmEh. ARZFN (SRAFM) | (SEFFM) BTERSABIRITERESREBL.

O BB BERUARKREAMADBUEN, SNWETERRE, EXEAHERIRE.,

TARIERSNERNE, BEBREFRLIFERMHNF.,

1. Application: Complete and stamp the Exhibition Contract Form, and send it with a stamped business licence copy to the organiser (in
duplicate) by courier.

2. Booth allocation: Based on “first come, first paid, first served”. The organiser reserves the right to make minor adjustments.

3. Payment: Full payment within 5 working days after signing the contract. Proof of transfer must be sent to the organiser. Non-payment may
result in cancellation of the booth reservation.

4. Contract confirmation: Official stamped contract will be returned within 5 working days after payment is received.

5. Exhibitor manual: Details on reception, accommodation, logistics and setup will be provided in the Exhibitor Manual, issued two months
before the event.

6. Cancellation policy: No refund for voluntary withdrawal unless rejected by the organiser for special reasons.

7. Final rights: The organiser reserves the right to make final adjustments to booth allocation for overall exhibition quality.
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Guangdong Grandeur International Exhibition Group Co., Ltd.

LEEEHRE%: 4006-258-268
BEKEM: https://www.asialivingexpo.com/
BA&MbE: TMHISREAERIE148SIRIKRE S PSSR H

Infoline: 4006-258-268
Web: https://www.asialivingexpo.com/
Address: 18F, Park Place, No.148 Xingangdong Road, Guangzhou
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